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IQOS, the Philip Morris International (PMI) flagship heated tobacco product (HTP), is 

now available in 82 countries (1-3).  According to PMI’s 2023 fourth quarter results, IQOS has 

overtaken Marlboro on net revenues (4). Scant research is available on youth’s HTPs perceptions 

– including in Guatemala. Among 16–19-year-olds in England, Canada and the USA, 

susceptibility to trying IQOS has been found to be higher than for cigarettes (5).  In Guatemala, 

adolescent HTPs use has been found to be low, yet susceptibility to use is high, suggesting that 

tobacco use prevention strategies should also include HTPs (6, 7). Furthermore, Guatemala faces 

the challenge of increased accessibility for adolescents and exposure to unregulated tobacco 

marketing (8).  

Several variants of IQOS are now available since it was first marketed in 2014. One 

example is IQOS Iluma, launched in Japan in 2021. Iluma has an auto-start feature to detect the 

‘Terea’ or ‘Sentia’ sticks (developed for the device) and includes ‘Smartcore Induction System’ 

technology to generate heat from within. As it does not require a ‘heat blade’ to heat tobacco and 

leaves no tobacco residue or ash, the IQOS Iluma is advertised as “a more pleasurable 

experience” (9). PMI’s goal is to have Iluma in 100 countries by 2025 (10). In Guatemala it was 

introduced in 2024 through Tabacalera Centro Americana, a PMI subsidiary. As with IQOS, 

Iluma was introduced as part of PMI’s Guatemala so-called ‘smoke-free’ campaign. (11, 12) 

Iluma exemplifies how the industry is constantly innovating, making product restrictions 

and regulations an ongoing challenge, particularly for countries with weak tobacco control like 

Guatemala. This country has experienced systematic industry interference (13) explaining, in part, 
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the weak tobacco control policies implemented. This positions Guatemala as an attractive market 

to introduce new products targeting different socio-economic status consumers.  Consequently, 

this country was among the first in Latin America where PMI launched Iluma device. In Colombia 

it was introduced in February (14) followed by México in April 2024 (15).  

In addition to Iluma, PMI introduced two less expensive options than IQOS in Latin 

America, Lil Solid (in partnership with the Korean company KT&G) and Bonds (16). The market 

in this region, and many other countries, is likely to diversify further with the introduction of Levia, 

compatible with Iluma devices. Levia is a tobacco-free stick made with a non-tobacco substrate, 

is part of the range of nicotine-infused Herbal Heated Products (HHPs) and available in different 

flavours (17, 18).  It is important to understand what adolescents perceive about these emerging 

nicotine and tobacco products in a market such as Guatemala with a high non-urban population, 

and where education levels are low.  
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